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T'he changing
face of PR

Discover how the core principles of PR are staying the
same, as media and methods of delivery change.

PR has changed a lot as
the internet's grown up. But
in some ways, it's come full
circle. Let's take a look at online
PR services down the decades.
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The first PR email is sent :W
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The first marketing email goes to every Internet user. Yes, all 400.

TODAY:

1984 Up close and personal

Personalisation hits the desktop. A PR professional can
mail ten thousand people with individual data. Using
almost as many fonts

Journalists see 80 press releases each day. They use 2.

TODAY:

1999 Citizen fame

Peter Merholz coins the verb "to blog". Citizen journalists
- like Matt Drudge gain audiences in the millions as print
media downsize.
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2004 The rise of sharing

Social media changes the equation. Success is less
about you talking to your audience, more about
getting them talking to each other.

21% of journalists never use a newswire service.
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2014 Searching stories

Google's Hummingbird algorithm takes search back to its
roots, focusing on compelling content rather than metadata

and keyphrases. PR agencies, take note.

Link-farming, content-spinning and
;i keyword-stuffing are now no-go areas.

TODAY:

Discover how to use modern PR to
communicate a clear, unified brand story:

How to tell your brand story in

the changing media environment
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