IF YOU'RE USING CONTENT MARKETING AS A METHOD TO GENERATE NEW BUSINESS LEADS, THERE'S EVERY
CHANCE YOUR STRATEGY NEEDS RETHINKING! EVER WONDERED WHY, DESPITE YOUR BEST EFFORTS, THE
SALES AREN'T MATERIALISING?

SKIP BACK A FEW YEARS AND HEAD TO THAT MURKY REFUGE OF THE DIGITAL GHANGER AND CYBER FLY-BY-
NIGHTER, THE SEO FORUM. IF YOU WERE BRAVE ENOUGH TO POKE YOUR HEAD THROUGH THE VIRTUAL
DOORS OF ONE OF THESE SUSPECT ESTABLISHMENTS, YOU'D PROBABLY HAUE HEARD SOME SELF-DIAGNOSED

"GURU" PROCLAIMING TO ANYBODY THAT WOULD LISTEN, "CONTENT IS KING".

IT IS A MANTRA THAT HAS BEEN ECHOED ACROSS THE INTERNET WITH THE CARELESS ABANDON OF A
BEE-KEEPING NATURIST. SO MUCH SO THAT IT IS HAS BECOME SOMETHING OF A DEFAULT SOUNDBITE FOR
ONLINE MARKETERS EVERYWHERE.

"BUT WAIT THERE ONE DAMN MINUTE," | HEAR YOU CRY. "ARE YOU SAYING CONTENT ISN'T KING?"

NOT EXACTLY. AFTER ALL, WHO AM | TO DISPUTE YEARS OF RECEIVED WISDOM? THE PROBLEM LIES IN THE
FACT THAT IT'S ALL TOO EASY TO GO ABOUT CONTENT MARKETING IN COMPLETELY THE WRONG WAY.

L 0.6 & & ¢

FOR MANY, THIS TIRED MANTRA IS ENOUGH. BECAUSE OF
P MISINFORMATION GLEANED FROM THE INTERNET OR FED TO THEM BY
THEIR MARKETING AGENCY, BUSINESS OWNERS THINK ALL THEY
HAVE TO DO IS FILL THEIR WEBSITE WITH CONTENT - OR PAY
SOMEBODY ELSE TO DO IT — AND THE WORLD AND HIS UNCLE WILL
FORM AN ORDERLY LINE, EAGER TO PART WITH THEIR HARD EARNED
CASH.

BUT THIS APPROACH LACKS:

FOCUS < A CLEAR GONTENT STRATEGY < ANALYSIS OF DATA
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BLINDLY BLOGGING ON A SERIES OF UNTARGETED AND OFTEN UNRELATED TOPIGS IS
A WASTE OF YOUR TIME AND MONEY. YOUR GONTENT SHOULD HAVE FOCUS AND A
PURPOSE FOR EXISTING.

A GLEAR GONTENT STRATEGY PROVIDES THE FOCUS YOU'RE CURRENTLY LACKING.
YOU SHOULD BE OFFERING ANSWERS TO THE QUESTIONS THAT YOUR POTENTIAL
CUSTOMERS ARE ASKING.

DATA ANALYSIS IS AN INTEGRAL PART OF ALL MARKETING. IN THE GASE OF GONTENT
MARKETING, IT PROVIDES THE INTELLIGEEI&EEREIIUIRED TO FORMULATE BOTH OF THE
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KNOW YOUR AUDIENCE

KNOWING YOUR AUDIENCE IS THE KEY TO SUCCESSFUL CONTENT MARKETING. IT'S ALL WELL AND GOOD
SATURATING YOUR WEBSITE WITH GONTENT, BUT IF ALL YOU ARE GENERATING IN RETURN IS UNQUALIFIED
TRAFFIC, THE LEADS AND SALES ARE NEVER GOING TO MATERIALISE.

TAKE SIR BRUCE OF FORSYTH (SOMEBODY, PLEASE). HE MAY NOT KNOW A LOT ABOUT GONTENT MARKETING,
BUT HE COULD TELL YOU A TALE OR TWO ABOUT THE SHOWBIZ GAME. FERRETED AWAY BENEATH THAT FINE
HEAD OF HAIR, ALONGSIDE THE TARBY AND GORBETT GOLFING ANECDOTES, IS 73 YEARS' WORTH OF
KNOWLEDGE GAINED IN THE FIELD. AND HOW HAS HE LASTED SO LONG?

BY KNOWING HIS AUDIENGE AND, MORE IMPORTANTLY, KNOWING WHAT IT IS THEY WANT: A BADLY DELIVERED
GAG, A SPOT OF HALF-BAKED DANCING AND A GRIM RENDITION OF AN OLD SINATRA NUMBER. THROW IN A
CHICKEN-IN-A-BASKET SUPPER AND EVERYONE'S A WINNER.

THROUGH ANALYSIS OF THE DATA ASSOCIATED WITH YOUR CONTENT, YOU CAN BUILD AN ACCURATE PIGTURE
OF YOUR AUDIENGE, SEGMENTING VISITORS, LEADS AND EXISTING CUSTOMERS, AND ALLOWING YOU TO

* WHICH KEYWORDS, SOURGES AND REFERRALS ARE DRIVING TRAFFIC
* WHAT GONTENT GENERATES THE HIGHEST QUALITY LEADS
* WHAT QUESTIONS ARE BEING ASKED THAT YOUR CONTENT PROVIDES THE ANSWERS TO

ONGE YOU HAVE THIS WIDER UNDERSTANDING OF HOW PEOPLE ARE INTERACTING WITH YOUR SITE, YOU HAVE
THE OPPORTUNITY TO STRUCTURE YOUR CONTENT TO MEET THE NEEDS OF PEOPLE AT VARIOUS STAGES OF
THE BUYING PROCESS. YOU CAN THEN DELIVER A STEADY FLOW OF RELEVANT AND ENGAGING MATERIAL,
TAILORED SO AS TO DRIVE TARGETED TRAFFIC THAT CONVERTS INTO LEADS.

IF YOU ARE SERIOUS ABOUT YOUR MARKETING THEN YOU MUST AGCEPT THAT CONTENT AND DATA ARE
INTRINSIGALLY LINKED. TO APPROAGH THE FORMER WHILE IGNORING THE LATTER IS AN EXERGISE IN
POINTLESSNESS.

IF YOU'RE GOING TO DO GONTENT MARKETING, YOU MIGHT AS WELL DO IT RIGHT.
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