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SOCIAL MEDIA LANDING PAGES CALLS TO ACTION

AIM FOR BOUNCE RATES 
OF 40% OR LESS

82% OF MARKETERS WHO 
BLOG SEE POSITIVE ROI FOR 
THEIR INBOUND MARKETING

52% OF MARKETING 
PROFESSIONALS WORLD-

WIDE SAY VIDEO CONTENT 
HAS THE BEST ROI

67% OF THE TYPICAL B2B 
BUYER’S JOURNEY IS NOW 
DONE DIGITALLY

93% OF ONLINE 
EXPERIENCES BEGIN WITH 

A SEARCH ENGINE

CMOS ARE EXPECTED TO 
INCREASE SPEND ON 

MARKETING ANALYTICS BY 
60% BY 2015

LEAD NURTURING EMAILS GET 4-10X BETTER 
RESPONSE RATE THAN STANDALONE EMAIL BLASTS

SOCIAL MEDIA MARKETING 
BUDGETS ARE SET TO DOUBLE 

IN THE NEXT FIVE YEARS
COMPANIES 
WITH 30+ 
LANDING PAGES 
GENERATE 7X 
MORE LEADS 
THAN THOSE 
WITH FEWER 
THAN 10

CHANGING JUST 
ONE WORD OF 
BUTTON COPY 

CAN BOOST 
CLICK-THROUGHS 

BY 90%

EMAIL 
MARKETING 
HAS AN ROI 
OF 4,300%

70% OF 
PEOPLE IN THE 
UK USE THEIR 
SMARTPHONE 

TO FIND 
INFORMATION

THE CHARACTERISTICS OF A 
STRATEGIC LEAD GENERATION 
WEBSITE: HOW TO BUILD THE 
FOUNDATIONS OF YOUR 
INBOUND MARKETING STRATEGY

GET YOUR FREE EGUIDE NOW: 

Download your eGuide now

The Characteristics of a 
Strategic Lead Generation 

Website: How to Build 
the Foundations of Your 

Inbound Marketing Strategy

http://blog.tomorrow-people.com/bid/164749/How-Good-Are-You-at-Inbound-Marketing
http://blog.hubspot.com/marketing/2013-inbound-marketing-stats-charts
http://www.brainshark.com/Ideas-Blog/2014/March/ten-video-marketing-statistics-and-what-they-mean-to-you.aspx
https://www.siriusdecisions.com/Blog/2013/Jul/Three-Myths-of-the-67-Percent-Statistic.aspx
http://blog.expresspigeon.com/2014/01/06/email-marketing-statistics-2014/
http://mobilemarketingmagazine.com/7-10-people-uk-now-own-smartphone/
http://zerogravitymarketing.com/seo-statistics/
http://www.hubspot.com/marketing-statistics
http://socialtimes.com/infographic-20-marketing-trends-and-predictions-to-consider-for-2014_b137315
http://www.hubspot.com/marketing-statistics
http://contentverve.com/10-call-to-action-case-studies-examples-from-button-tests/
http://www.onlinemarketinginstitute.org/blog/2013/10/amazing-lead-nurturing-statistics/#sthash.fFN4azAK.dpuf
http://content.tomorrow-people.com/the-characteristics-of-a-strategic-lead-generation-website-how-to-build-the-foundations-of-your-inbound-marketing-strategy
http://www.tomorrow-people.com/

